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THE ROCKET TAKES OFF!
THAILAND THROUGH THE LENS

THE BEAUTY OF PATTAYA
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RECENT PRODUCTIONS 
IN THAILAND

AT YOUR SERVICE

by Ubolwan Sucharitakul 

Director– Thailand Film Office

Firstly, thank you for the positive feedback for our October 

issue. We take note of your suggestions and comments, and 

hope that the newsletter can be an informative resource for 

information about the locations, facilities and skills 

available in Thailand. It has been a busy month for the 

Thailand Film Office. We have a number of international 

productions coming to Thailand over the next few months, 

and are pleased to be able to report that by the year’s end 

we anticipate that the number of international productions 

will reach a five-year high. 

We have just completed an Inbound Roadshow, which 

brought ten international producers and location managers 

to Thailand to witness firsthand what Thailand has to offer. 

This is the second year we have run this event, and it has 

already attracted a number of new productions. You will find 

more information on this event in these pages. We try to 

support international productions in every way possible, and 

are constantly looking at new ways to make Thailand even 

more attractive and improve our services. One of the subjects 

that often comes up is that of incentives. At the Thailand 

Film Office we are fully aware of the value of incentives, and 

realize that this can be a valuable way of attracting 

international production. The government is currently 

looking closely at the issue of incentives, and we hope that 

progress can be made in this area. However, our many 

conversations with international producers and location 

managers have told us that when considering a location,  

an incentive programme is just one of the deciding factors. 

Experienced and skilled crews, production facilities, a 

strong equipment base, and an honest, supportive 

infrastructure are equally important. 

When a production comes to Thailand, one of the require-

ments of the Thailand Film Office is that it employs the 

services of a registered production service provider. We 

believe that this is one of the ways that we can ensure that 

international producers receive the best service during 

their time in Thailand. 

All companies or individual co-ordinators wishing to provide 

international production services must register with the 

Thailand Film Office, and this requires that they demonstrate 

the level of experience and skill required to properly provide 

a valuable service. Each year, we organize training and 

seminars to keep the production services providers up to date 

with all matters from taxation, to the visa process, to new 

support measures. Over 269 people have so far passed this 

training program. Throughout the year, we are in constant 

contact with the production services providers, and welcome 

their feedback on issues that affect the industry. There is a 

wide range of expertise within the production services 

industry. Some specialise in documentaries, others in 

television series and feature films. Some specialise in 

productions from a particular region. All of the production 

services providers are listed on our website. We are pleased 

to report that as a result of the screening process, the ongoing 

training, and monitoring of their services, combined with the 

skills and dedication of the companies themselves, Thailand 

is able to provide an excellent level of support to productions 

of every type and size. 

COMMERCIALS

NIKON Q0930 (Japan) 
Prod: Robot Communications Inc.

Prod Srvc: Cinetone Deluxe

CADBURY DAIRY MILK (India) 
Prod: Nirvana Films

Prod Srvc: Benetone Films

MOBIFONE (Vietnam) 
Prod: Cong Ty Co Phan

Prod Srvc: Greenlight Films

PRINGLES (USA) 
Prod: Indochina Productions

Prod Srvc: Indochina Productions

FAIR AND LOVELY INDONESIA (India)
Prod: Chrome Pictures Pvt. Ltd.

Prod Srvc: Freeland Films

TELEVISION PROGRAMMES

TOP GEAR (UK)
Prod: British Broadcasting Corporation

Prod Srvc: Infocus Asia

BACK TO THE SOURCE (New Zealand)
Prod: Top Shelf Productions

Prod Srvc: Memotion

FEATURE FILMS

Mohabbat Hai Kya Cheez (India) 
Prod: Killa’s Production

Prod Srvc: Indo Bangkok Film

To add your production here in future editions, please send details to: 

paul@films.in.th

‘Film In Thailand’ is published by the Thailand Film Office to promote  

and support Thailand as an international film destination.

Edited by Paul Spurrier

Designed by Jannik Lofdahl

To subscribe to ‘Film In Thailand’, or to submit articles for inclusion, 

please contact paul@films.in.th

For information or advice on filming in Thailand, contact:

Thailand Film Office, Department of Tourism

Ministry of Tourism and Sports

Rama 1 Road, Bangkok 10330 Thailand

Tel. 66-2219-4010-7 Ext. 462-463, 634 , 66-2216-6907 Fax. 66-2216-6656

www.thailandfilmoffice.org E-mail: film@thailandfilmoffice.org
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WELCOME 
TO THAILAND!
THE 2ND THAILAND INBOUND ROAD SHOW 2013.

Between October 27th and November 3rd, 

the Thailand Film Office welcomed producers 

and location managers from eight countries to 

Thailand to see for themselves what Thailand 

can offer to international productions.

Guests came from USA, Australia, France, 

South Korea, Japan, Russia, India and China.

Over eight packed days, they visited a range 

of locations, from the metropolis of Bangkok, 

to the mountains of Mae Hong Son and the 

beach paradise of Krabi.

It was also an opportunity to show the range 

of studios, facilities, equipment and produc-

tion service providers available.

This was the second time that this event has 

been held, and last year’s event has already 

led directly to the arrival of two productions 

from Ireland and Russia.

Sasisupa Sungvaribud, Film Advisor to the 

Thailand Department of Tourism was keen 

that the trip should be much more than just 

a tourist trip. Visitors were shown around 

by experienced production co-ordinators 

who could explain the logistics of filming 

in each location. They were able to sample 

production catering and see some of Thai-

land’s world-famous stunt teams in action. 

She said, ‘I wanted the trip to feel like a mini 

film shoot. We wanted to show the level of 

organizational skill and logistics available. 

Thailand was one of the pioneers of interna-

tional production in the region. We wanted 

to show that we are constantly improving to 

stay on top.’

The efficiency of the trip was of particu-

lar interest to Catherine Tatts Bishop from 

Australia, who has managed local productions 

such as ‘Muriel’s Wedding’ as well as interna-

tional productions including ‘Stealth’, ‘Ghost 

Rider’, and ‘Where the Wild Things Are’. 

‘There is sometimes a misconception of Asia 

as chaotic. It’s not just about what you say you 

can deliver. You have to demonstrate a level 

of efficiency that will give producers the con-

fidence to bring an entire production to your 

country. This tour has really done that. I shot 

in Thailand nine years ago, and while that was 

a great experience, I can see that the facilities 

have improved astronomically since then.’

Charles Newirth, producer of many Hol-

lywood hits including ‘Forrest Gump’ and 

‘Galaxy Quest’ was impressed by the diversity 

of locations on offer. He felt that the trip had 

enhanced his knowledge and impression of 

Thailand, and pointed out that the trip would 

have an effect way beyond the ten people 

who attended. Each of them will return home 

and help spread the word. He had already 

spent much of the week posting pictures on 

Facebook. He said that ‘increasingly, Holly-

wood is looking for a financial paradigm that 

works. We are looking for locations where we 

don’t have to bring equipment in, where labor 

is reasonably-priced. Thailand has a great 

history in production, and I would certainly 

now consider Thailand for the right project. 

Get the word out!’

Ada Shen, producer and production man-

ager, who is based in China, said that ‘when 

considering a major investment in production 

in a foreign country, you want to feel that you 

have the support of the local production com-

munity, and communication with the govern-

ment. This trip has been enormously valuable 

in demonstrating what is possible here.’

Elena Teplova, Creative Producer from Russia 

had come to investigate Thailand, with two 

projects already in mind. A twelve-part series 

and a feature film are due to start production 

in the New Year, and not only did the trip 

make her feel far happier and more confident 

in the idea of filming in Thailand, but she had 

seen two locations that immediately fit with 

the production’s requirements.

On the last day, the guests had an opportun-

ity to meet with representatives of Thailand’s 

production service industry. Les Nordhauser 

of Greenlight Films said ‘It’s all about building 

relationships, both with Thailand as a coun-

try and with service providers within that 

country. Events like this are a great way to 

start that relationship.  
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LIGHTS, CAMERA, 

CINEMATOGRAPHY, ROSS CLARKSON

Born in Queensland Australia, Ross Clarkson 

worked his way up from trainee editor to 

cameraman, but found it hard to break into 

the world of feature films. So at the age of 

thirty, he took a gamble and moved to Hong 

Kong. There he met the legendary action 

director, Ringo Lam, who gave him his first 

big break, shooting ‘Suspect’. He became 

Ringo Lam’s favoured cinematographer,  

and in the years since has filmed action films 

with just about every major action star, 

including Dolph Lundgren, Michael Jai White, 

Jean-Claude Van Damme and Steven Seagal.

‘Ninja: Shadow of a Tear’ is his third feature 

with director, Isaac Florentine. One of the 

reasons why Clarkson thinks the films have 

been so succssful is that he believes Florentine 

is a ninja himself. He is only half joking. 

Florentine has a seventh dan Karate black belt.

Clarkson says their approach to the action 

scenes is more akin to a complex dance 

choreography than a punch-up. Florentine 

sees the beauty in the movement of a fight, 

and is constantly correcting minute move-

ments in order to ensure that the camera  

sees the action from the best angle.

Clarkson says they have built up a strong 

working relationship. They understand each 

other’s working style, and Florentine gives 

him a lot of freedom to light and shoot the 

action to the greatest visual effect.

For every scene, Clarkson always asks himself 

‘What can I control?’  If he is in a controlled 

environment, he can use lighting to give 

maximum visual impact, but sometimes when 

the location limits his lighting choices, he 

must think of other ways to add a strong 

visual element.

Camera movement is one way to add a 

dynamic visual quality, but Clarkson is not  

a believer in the ‘shaky camera’. He tries to 

motivate camera movements, feeling the 

rhythm of the scene.

He learned his craft working on film, and 

misses the discipline that film brought to a set, 

but he also recognizes the advantages of 

lighter, smaller cameras like the Canon C300. 

Again it goes back to the question ‘What can  

I control?’. There are situations where you 

cannot ‘own’ a location, where it is impossible 

to clear all members of the public from the 

frame. That’s an ideal example of when a 

small, unobtrusive camera, even something 

like the 7d can get you the shot. 

But he warns that there are trade-offs with 

the DSLR approach. ‘You have to know the 

limitations of the format, otherwise you can 

Scott Adkins befriending 
the locals in Bangkok, 
Thailand

ACTION!
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get horrible results’. He prefers the 7d to the 

5d, noting that the larger format gives so little 

depth of field that shooting action is all but 

impossible. 

On ‘Ninja: Shadow of a Tear’, he used Red Epic 

cameras, and tried to always shoot at F5.6, 

even if that meant adding more light, to allow 

himself a decent working depth of field for 

action scenes.

Budget was tight, and the crew had to work 

fast. Clarkson believes that by working with 

Producers to create a camera and lighting 

package, he can achieve the look he wants 

and save the production money.

On ‘Ninja: Shadow of a Tear’, he took the 

unusual step of using older Super Speed 

lenses. Whereas many DP’s would insist on 

the latest lens technology, Clarkson felt that 

the slightly softer look, made the image ‘less 

plasticky digital’, and had the added benefit  

of saving money which Clarkson could use 

elsewhere in his package.

There is something remarkably down-to-

earth about Clarkson. He eschews expensive 

gadgets for his own improvised rigs.

He talks about one shot in a hallway, where 

the camera needed to track back, filming from 

above as a stuntman was thrown the length 

of the corridor. The obvious solution might be 

to use a purpose-built cable camera, but 

Clarkson realised this wasn’t necessary.

He asked the Thai camera grips to adapt a 

baseplate with a couple of pulleys, and suspend 

the Epic upside down with a 14mm lens from a 

wire. At the right moment, Clarkson pulled the 

camera as fast as he could along the wire with 

a piece of string, catching it just before it was 

due to crash into the wall. The Thai crew was 

initially rather surprised by Clarkson’s 

improvisations, but soon got on board.

When he needed a slider, the Thai crew took 

the dolly wheels off, attached them to a board, 

and ‘dollied’ the camera along a home-made 

bit of track fashioned from two scaffold pipes. 

It worked perfectly.

Clarkson praises the Thai crew. When 

working on a film which requires high 

production values at a lower budget, going 

over-schedule is not an option. A cinemato-

grapher must rely on his crew to work quickly 

and efficiently, and he says the Thai team was 

‘fantastic’. From the lighting crew, who were 

often raising large Dino lights and applying 

colored gels at a moment’s notice, to his focus 

puller who had to follow his dynamic 

movements with the remote focus, all were 

amongst the best he had encountered 

anywhere in the world.

He has two pieces of advice for budding 

D.O.P.s, both of which he was once given by 

Ringo Lam.

Firstly, don’t be afraid to ‘let it go ugly’. Don’t 

think that every scene should be beautiful. 

Sometimes Lam would ask him to turn off a 

back-light, to make the scene less ‘pretty’. ‘Ugly’ 

has its place in the cinematographer’s palette.

The other lesson he always remembers from 

Ringo Lam is not to praise yourself or your 

team too easily. Do not put a limit on your 

own achievement. You can always do better. 

There can be few people with as much experience 
at filming action as cinematographer Ross Clarkson.

Director: Isaac Florentine 

Cast: Scott Adkins, Kane Kosugi, Mika 

Hijii, Shun Sugata, Vithaya Pans-

ringarm, Mukess Bhatt

Prod. Co.: MILLENNIUM FILMS INC.

Shooting dates: February-March 2013

Shooting locations: Bangkok (incl.  

Moonstar Studios), Salaya (Kantana 

Movie Town) and Saraburi (Phu Kae)

Producer: Tom Waller

Produced by: Frank DeMartini,  

Boaz Davidson. 

Executive Producer:  Avi Lerner.  

Trevor Short

Director of Photography: Ross Clarkson 

HKSC, ACS

Writer:  David White

Fight Choreographer: Tim Man

Production Designer:  
Rakpan Thanadpojanamart

Costume Designer:  
Preeyanan Suwannathada

Production Supervisor: David Cluck

Visual Consultant: Jim Newport

De Warrenne Pictures Co. Ltd. is a full 

service production services company 

with bilingual crews, established by 

Anglo-Thai filmmaker Tom Waller in 

Bangkok since 2004. De Warrenne 

specialises in handling low to medium 

size budget fiction feature films, 

shooting on location all over Thailand. 

Previous credits include THE PRINCE 

AND ME 4 and ELEPHANT WHITE, 

also for Millennium Films.

NINJA: 
SHADOW OF A TEAR
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THE MANY WORLDS OF 
PATTAYA

LOCATION

BY PAUL SPURRIER
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Continued on the next page

Baan Amphur

While the beaches of Pattaya itself get 

crowded, just fifteen minutes outside Pattaya 

is Baan Amphur. This sleepy little fishing 

village offers a beach that is quiet and 

peaceful. Only the occasional fisherman 

breaks the solitude. It’s hard to believe you  

are under two hours from Bangkok!

Nong Nooch

Nong Nooch tropical gardens are sited on 600 acres of rolling hills,  

just outside Pattaya. Gardens are landscaped in a variety of styles  

from Asia and Europe. Not only do the gardens present a beautiful 

location, but they also perform a valuable function, documenting  

and preserving a diverse collection of rare plat species, making it  

one of the largest collections of tropical plants in the world. 

Three Kingdoms

Visiting the ‘Romance of the Three Kingdoms 

Park’, one finds oneself transported back over 

a thousand years to China during the Han 

dynasty. The project was born from the 

fascination of Kiarti Srifuengfung with  

the historical novel ‘Romance of the Three 

Kingdoms’, written by Luo Guanzhong in the 

14th century. After he passed away, his son 

built the park to honour his father’s memory. 

Pattaya was a sleepy fishing village until the  
60s, when American servicemen discovered it.  
It now attracts over 4 million visitors a year. It has 
developed enormously in the last decade, and now 
boasts Asia’s largest beachfront shopping mall.
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ROAD TO PATTAYA

Pattaya is around 140km from Bangkok, connected by multi-lane 

highway. Accommodation is available at every level, including 

five-star luxury.

Silverlake

Still only a stone’s throw from Pattaya, one 

might be excused for thinking that one had 

left Thailand entirely and been transported to 

Italy. The Silverlake vineyard was started by 

famous Thai actress, Supansa Nuangphirom,  

who named it after the large lake which 

develops a silvery sheen in the sunlight. 

LOCATION
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THE ROCKET

‘The Rocket’ tells the moving story of a 

ten-year-old boy in Laos, whose family is 

displaced by the construction of a dam. He 

must lead them across a landscape littered 

with unexploded bombs, to find a new home.

Along the way he picks up a nine-year-old girl 

and her drunken uncle, an ex-child soldier 

obsessed with James Brown.

The journey takes them to a rocket festival, 

where villagers build giant rockets to pierce 

the skies and bring rain.

It success lies in the fact that while it tells a 

charming and compelling story, it also opens 

our eyes to a country that many people 

know nothing about, and the burdens that 

its people have had to endure both in the 

past and present. 

Director, Kim Mordaunt, trained as an actor 

at England’s prestigious LAMDA school, and 

was a successful actor in Australia for a 

number of years before moving behind the 

camera. He worked for a number of years as  

a ‘shooter’, a documentary cameraman. 

Already understanding the dramatic power  

of storytelling, he now learned how to tell 

that story visually as well.

But everything changed ten years ago when 

he and his wife Sylvia Wilczynski were 

offered an opportunity to work in Vietnam, 

and had a chance to explore Asia.

THE STORY OF LAOS THAT IS TOUCHING HEARTS ACROSS THE WORLD

It was on a trip out of Vietnam to Laos that 

they ran into a bomb disposal squad who 

were helping to train local teams to clear 

unexploded bombs from their country.  

Kim was shocked to learn that Laos is the 

most bombed country, per capita, on the 

planet. With Sylvia producing, they spent 

the next two years researching and filming  

a documentary ‘Bomb Harvest’ which 

followed not only the work of the foreign 

bomb specialists, but also the local children 

who risk their lives hunting for the bombs to 

reclaim the scrap metal.

The film was released theatrically in Australia 

in 2007, and was critically praised for being 

both ‘brilliantly entertaining’ as well as 

spreading an important message.

Mordaunt was most pleased with the reaction 

of the Lao community in Australia who were 

grateful that this story had been told, and 

encouraged him to make a dramatic movie  

set in Laos.

Mordaunt realized that even the most 

successful of documentaries has a limited 

audience, and that a fictional film had the 

potential to reach a lot more people. So he 

started work on ‘The Rocket’.

It was a project that he describes as ‘terrifying’ 

– to make a film in a foreign language with no 

English-speaking actors, and in a country that 

many people haven’t even heard of.  
Continued on the next page

MOVIE REPORT
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MOVIE REPORT

And it would not be easy to raise the money 

– for a debut director, finding money for a film 

that has no action or horror is hard. But with 

the support of ABC and Screen Australia, 

production began.

There were a number of logistical problems to 

deal with. Firstly, while there is a new 

generation of film-makers currently develop-

ing their skills in Laos, the current base of 

equipment and crews is extremely limited, 

and certainly not yet at the level required for 

an international feature film. Also, with 

scenes showing the journey through the 

jungle, filming in Laos would present a real 

danger to the actors from unexploded bombs. 

Mordaunt also realized that a part of the film’s 

message might not meet with official approval 

in Laos. He wanted to show the human effect 

of relocating population to build a dam. He 

claims that 60 million people worldwide are 

facing this situation. 

To solve these issues he turned to Thailand. 

The landscape is very similar, so would match 

Laos. Thailand has a base of experienced 

crews and equipment that can work at an 

international level. Also, in the northeastern 

Isaan province, a dialect almost identical to 

the Lao language is spoken.

So he decided to shoot most of the film in 

Thailand, using a Thai crew.

He says, ‘What people don’t know is the breadth 

of film-making experience in Thailand. You find 

art-house films, experimental films, all the way 

to big international films. It’s this wealth of 

knowledge that makes the crews so excellent’.

Whilst the film is personal and charac-

ter-driven, there are also some epic scenes, 

and Mordaunt needed to find a team that 

could achieve this on a relatively low budget. 

He praises the work of ‘Air’ Mutita Na 

Songkla and Nicholas Simon of Indochina 

Productions, who provided production 

services in Thailand. He quickly built up a 

strong rapport with the team, and most 

importantly developed trust. He says ‘I 

couldn’t have done it without them’.

Perhaps as a result of his documentary 

experience, Mordaunt is keen for the filming 

process to stay spontaneous. He dreads the 

sort of sterile film sets where you’re just 

ticking off shots on a shot list. He likes the 

process to be unpredictable, and to be able to 

take advantage of fortunate moments.  

The Rocket won the 
Best Debut Film award 
at Berlin, the Audience 
Award at Tribeca, and 
is the official Austra-
lian selection for best 
foreign language film 
at the Oscars.
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MOVIE REPORT

But this requires a crew that can adapt. 

Mordaunt says the Thai crew were ‘very 

patient with the farang’, (‘farang’ being a pet 

name for westerners). Sometimes the only 

way to get to a particular location was to 

move the equipment on rafts, and he was 

astounded that everyone just pitched in to 

help. Some of the crew had worked on the big 

Hollywood films like ‘Rambo’, but on set it was 

just like a family. No one was ‘too big’.

Apart from the technical crews, he also 

praises the Thai casting team lead by Non 

Jungmeier for finding him such great talent, 

and his art department who used the limited 

budget to give each shot ‘depth’. 

Not only has it raised his profile as a director, 

but it has attracted worldwide attention to 

Laos and to the issues it raises.

Mordaunt hopes that the film can help spread 

the message that western society’s interest in 

Asia should not just be about money. He 

hopes that it encourages ethical business that 

is about supporting a community, not just 

plundering its natural resources.

There was a moment while working on  

the film that Mordaunt felt symbolised the 

ability of cultures to reconcile and build 

relationships.

The boy who played the lead character,  

Ahlo was played by Sitthiphon Disamoe, of 

Lao descent, but raised in Thailand’s Isaan 

province. The girl who played his friend Kia, 

Loungnam Kaosainam, was from Laos. 

Mordaunt says that at first, the relationship 

between the actors was “not good at all. It 

started hard and bad. There’s a scene where 

she calls him an idiot, and she really wanted 

to call him an idiot. But inside the story, both 

of these kids experience loss, and I think just 

living through the narrative, they came to 

respect each other. There’s a moment later on 

in the bamboo forest where he says, ‘What if  

I kill people?’ He believes that he’s cursed. 

And she says, ‘Then what am I, a ghost?’ and 

it’s like she looks through his soul. It’s my 

favourite scene. I had goosebumps filming it.  

I could see that there had been a marriage of 

the souls. It was such a beautiful moment that 

happened between them. In the end he was 

sending her love letters.” 

Director: Kim Mordaunt

Cast: Sitthiphon Disamoe, Loungnam 

Kaosainam, Thep Phongam

Prod. Co.: Red Lamp Films

Shooting locations: Thailand and Laos

Produced by: Sylvia Wilczynski

Director of Photography: Andrew 

Commis

Writer:  Kim Mordaunt

Production Designer: Pete Baxter

Costume Designer: Woranun Pueakpan

Stunt Coordinator: Supoi Khaowwong

Editor: Nick Meyers

Indochina Productions unites the skills 

of the film-making communities of 

Vietnam, Cambodia, Thailand and Laos. 

It has serviced major international 

productions including ‘Transformers 3’ 

and ‘Act of Valor’ in Cambodia. It is 

based on the combination of talents 

from different countries including 

Nicholas Simon, who has significant 

experience in the region and Air,  

Mutita Na Songkla, who has worked  

on films in Thailand ever since  

‘The Deerhunter’.

THE ROCKET
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KEEP IT AS SIMPLE 
AS POSSIBLE

Talking to renowned cinematographer Larry Smith

There is something surprisingly down-to-

earth about cinematographer Larry Smith, 

who shot ‘Only God Forgives’ and just 

directed his first feature film ‘Trafficker’  

in Thailand.

One might expect that someone who was  

one of Stanley Kubrick’s trusted collaborators, 

and has shot three films with the Cannes 

award-winning director Nicholas Winding 

Refn would be keen to discuss his philosophy 

of lighting, colour theory and references to 

classic films.

But he is not into any of that.

‘I don’t use references. I don’t consciously take 

inspirations from other films. I hardly have 

any time to watch films at all. Of course that 

may be going on subconsciously, but who 

knows? I read the script and work with the 

director. That’s about it.’

He always goes for a natural, simple approach. 

He uses the paintings of great artists from 

centuries past as an example. ‘What light did 

they have? Sunlight and candle-light. That 

was it. And really that’s all we have today 

– just with bigger windows, and bigger 

candles.’

Perhaps this creative simplicity was devel-

oped through his work for Stanley Kubrick, 

for whom he worked a number of times, and 

where he acknowledges that he advanced his 

skills enormously.

The two worked together first on Barry Lyndon. 

Kubrick had moved the entire production from 

Ireland back to England, and set Smith to work 

pre-rigging and designing lighting set-ups. 

Many who have worked with Kubrick refer to 

him as difficult. Smith did not find that.

‘It probably helped that he liked me, but I 

wouldn’t say he was difficult. He was 

demanding. He demanded the best of you, 

and if he asked you a question, he wanted an 

honest answer. If you admitted you didn’t 

know the answer, that was okay, but you’d 

better have the answer by the next time he 

saw you. You couldn’t get away with making 

up an answer. He could tell in a second.’

PRODUCTION: ‘TRAFFICKER’
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On Barry Lyndon, Kubrick wanted to shoot as 

much as possible with available light. The use 

of candle-light on that film is legendary, and 

involved specially adapted lenses which could 

open up to F0.7. 

By the time Smith came to work on ‘The 

Shining’, film had got more sensitive to light, 

rising from 100 ASA to 400ASA. So Kubrick 

set Smith to work on practical lights and  

lights built into the set, banning conventional 

film lighting.

Smith converted all sizes of chandeliers to 

work with high output bulbs, and created a 

system of scaffold pipes studded with bulbs 

which could be rotated to shine a diffuse light 

into a room through the window.

This natural approach is still one his favourite 

techniques.

‘I love that moment of walking onto a set and 

thinking about what I’m going to do with it.’ He 

uses natural light wherever possible, some-

times pushing extra light through a window. 

He never uses traditional studio top lights. 

He’ll use practicals wherever possible, and 

often he creates a situation where the camera 

can rotate 360 degrees within a room. That 

gives the actors and the director more freedom.

But he’s equally likely to take light away. 

“Nowadays with modern film stocks and 

digital cameras, you often have too much 

light. Sometimes I’ll be turning lights off”

The other important attribute is speed. He 

likes to work fast. It’s one of the reasons he 

enjoys working on smaller independent films. 

He is comfortable on big productions, but 

admits that he prefers the more intimate 

films. Smith is not a fan of cinematographers 

who are self-indulgent. “Sometimes they use 

all the lights just because they ordered them, 

and feel they have to use them. Sometimes 

they just don’t know what they’re doing.  

I’ve seen guys put lights up, take them down, 

flag them off. I almost never use flags.”

Smith talks about efficiency, speed and 

simplicity

It is perhaps partially his British sense of 

reserve that prevents him from talking about 

himself as an artist. Or maybe it is because 

his artistry is all on the screen. His work 

shows a visual style that is individual, 

creative and supremely artistic.

His work as Director of Photography on ‘Only 

God Forgives’ is a great example of his simple 

yet stunning lighting.

Much of the film was set at night, and he was 

inspired by the colours of Bangkok. The use of 

the colour red in the film came from discus-

sions with director Nicholas Winding Refn, but 

he pushed it to the limit. At times he wondered 

if he was going too far. ‘It was actually quite 

tough working for twelve hours on sets lit 

mostly with red light. Even in the scenes in the 

stadium, I used the existing fluorescent lights 

that were there, but gelled them red.’

Refn’s rooms behind the stadium were bare 

and there was very little created by the art 

department. But Smith saw a series of concrete 

blocks in the wall which contained patterns of 

holes, and by directing light through these 

holes, he created fascinating patterns of light.

But this dark, night-time atmosphere was 

contrasted by his treatment of the day scenes. 

The only time he used a large 18k light was in 

the scene where Kristen Scott Thomas arrives 

at the hotel. He wanted a totally different, 

clean look, which would emphasise the 

contrast between the world of Bangkok by 

day and by night.

He praises the Thai crews, saying that they 

are as good as any crews he has come across 

anywhere in the world. From focus-pullers to 

lighting technicians; all were excellent.

He was so impressed by what Thailand had to 

offer film-makers, that when he had the 

chance to direct his first feature film 

‘Trafficker’ a couple of months ago, he chose 

to shoot in Thailand, even though the script 

was set mainly in Australia and Vietnam.

‘After ‘Only God Forgives’ I knew Bangkok 

very well, and I knew that we could use 

locations in Bangkok to shoot scenes set in 

Sydney, Singapore and Vietnam. I knew the 

part of the river that could stand in for 

Vietnam, the areas that could look like 

Australia, and even Changi airport could be 

recreated at Makkasan railway station.’

With a budget of around two million dollars, 

and a shooting schedule of twenty-four days, 

he says that Thailand was a crucial element in 

getting the quality he wanted at a price that 

was within budget. ‘If we’d shot in Sydney, it 

would have to have been shot as a television 

movie, and that isn’t the look I wanted.’ 

Wearing the hat of producer, director and 

director of photography at the same time, he 

had to rely even more upon his gaffer and 

lighting team, and he has nothing but praise 

for his team from Gearhead, who allowed him 

to spend more time on his directing duties.

Often international productions shoot in 

Thailand but return to their home country for 

post-production. But such was Smith’s faith in 

local facilities and skills that he is also doing 

all post-production in Thailand, using the 

sound facilities of Technicolor and doing the 

final picture work at The Post Bangkok.

As a result, he feels that the finished film will 

have the look of a film with at least five times 

the budget. 

Director: Larry Smith

Cast: Amanda Donohoe, Vithaya 

Pansringarm, Om Puri, Krystal Vee

Prod. Co.: Thai Occidental Productions

Shooting dates: July-August 2013

Shooting locations: Bangkok (incl. 

Moonstar Studios), Salaya (Kantana 

Movie Town) and Saraburi (Phu Kae)

Produced by: Charles Salmon, Larry 

Smith

Executive Producer:  Haik Vartany, 

Martin Vestergaard

Director of Photography: Larry Smith

Writer: Ken Kwek

Production Designer: Adrian Smith

Costume Designer: Chantika  

Kongsillawat

Editor: Olly Stothert

Thai Occidental Productions  
was founded in 2006 and has complet-

ed seven international feature films 

including the forthcoming film  

‘The Railway Man’ plus numerous 

commercials. The company was 

founded by Charles Salmon, who has 

over thirty years experience as 

production manager and producer. 

TRAFFICKER
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LEARNING TO

The ASEAN-ROK Film Leaders Incubator, 

known as FLY, is being held in Hua Hin, 

Thailand.

Young film-makers from ten ASEAN  

countries and four additional countries  

in the region will come together for two 

weeks to develop their film-making skills, 

learn from leading Asian film-makers,  

and explore the common language of  

story-telling that breaches geographical  

and cultural boundaries.

The project was initiated as a way to spread 

the skills and experience of countries with 

more developed film-making communities to 

young film-makers from the entire region, 

thus nurturing talent which normally may 

not have access to the highest level of train-

ing and resources.

The inaugural event took place in November 

2012 in Davao, Philippines, and the success of 

the event prompted the organisers to expand 

the event, and bring it to Thailand.

Oh Seokgeun, President of the Asian Film 

Commissions Network (AFCNet), said that 

Thailand was a natural choice to host this 

year’s FLY Project. ‘Thailand is a country with 

an extremely developed system. It has the 

equipment and crews that have served Holly-

wood productions, not just local films, and we 

are very happy to come here’

Pasit Poomchusri, Deputy Director-General of 

the Thailand Department of Tourism empha-

sised that the rising profile of Asian films can 

benefit all.

‘Countries such as Japan, China, Korea, and 

Thailand already have well-established film 

industries. As integration between ASEAN 

nations grows stronger, it is important that 

we give as well as take. Thailand is ready to 

support the common effort, and to extend a 

hand of friendship.’

He believes that while Thailand has much 

experience that it can share with the region, 

events like this also offer a learning oppor-

tunity, “The film industry in Thailand is in a 

process of continual growth. We are proud 

that Thailand has developed such a strong 

reputation for its film-making skills, but we 

can learn and benefit from the interaction 

and co-operation with other countries. Here 

we see representatives of fourteen different 

countries coming together not in rivalry,  

but with the aim of personal improvement. 

We can see from this that film is a universal 

language which can aid understanding.”

Thai director, Aditya Assarat, has won awards 

for his films at festivals including Rotterdam, 

Toronto, Deauville, Pusan, as well as win-

ning the Thai ‘Oscar’ for his film ‘Wonderful 

Town’. He studied in the US, but returned to 

make films in Thailand. “I had more to say in 

FLY2013 COMES TO THAILAND 
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Thailand. For me film is a personal expres-

sion, exploring the life around you. For my 

subjects, I look to my home, my family, and 

my community. It is a rich ground.”

He feels that projects like the FLY project can 

be very valuable, “Film is not an individual art 

form. It comes from a group. With integration 

I hope there will be more exchange of talent 

between countries.” He will be one of the 

guest teachers for the two weeks. What is  

the most important lesson he can give?

“You must learn to enjoy the act of film mak-

ing. A big part of film-making is waking up at 

5am and carrying heavy things. You have to 

enjoy it, or you wouldn’t do it.”

Korean Director Bae Chang-Ho addressed 

the students as they gathered for their two 

weeks, which will see them collaborate to 

produce two short films. 

‘In two weeks we will make a film. This is not 

your film. It is not my film. It is our film. We 

must learn to understand each other. And we 

must learn the common language of film. In 

order to depict beauty, we first must recognize 

beauty. In order to make me cry, you must cry 

yourself.”

For some of the young film-makers it is an 

opportunity to get training and experience 

which is hard to find in their own countries.

Mohammad Bakhtiar from Brunei explained 

that there have only ever been two films 

made in Brunei. He is keen to take home the 

things he has learned, so that others may 

benefit. He hopes that in the future he can 

make his own film in Brunei.

Giancarlo Lauro Abrahan says that film is 

very popular in his native country, the Phil-

ippines. “Technology is now easily accessible 

with the DSLR cameras. So a lot of people 

want to learn about film. Film-makers are 

the new rock stars.” He has great respect for 

film-makers who learned their craft in the 

pre-digital era. “Film must have required  

so much discipline. As a young film-maker,  

I’m very excited to learn from those who 

worked on film.”

The FLY Project 2013 is co-hosted and  

sponsored by the Thailand Department  

of Tourism.  

Korean Director,  
Bae Chang-Ho guides 

his young team

LEFT - 
Pasit Poomchusri, 

Deputy Director-Gener-
al. Department of 

Tourism welcomes the 
delegates 

RIGHT - 
Aditya Assarat, 

award-winning Thai 
director joins FLY




